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Disclaimer

This document has been prepared by Datalogic S.p.A. (the "Company") for use during meetings with investors and

financial analysts and is solely for information purposes. The information set out herein has not been verified by

an independent audit company.

Neither the Company nor any of its subsidiaries, affiliates, branches, representative offices (the “Group”), as well

as any of their directors, officers, employees, advisers or agents (the “Group Representatives”) accepts any

responsibility for/or makes any representation or warranty, express or implied, as to the accuracy, timeliness or

completeness of the information set out herein or any other related information regarding the Group, whether

written, oral or in visual or electronic form, transmitted or made available.

This document may contain forward-looking statements about the Company and/or the Group based on current

expectations and opinions developed by the Company, as well as based on current plans, estimates, projections

and projects of the Group. These forward-looking statements are subject to significant risks and uncertainties

(many of which are outside the control of the Company and/or the Group) which could cause a material difference

between forward-looking information and actual future results.

The information set out in this document is provided as of the date indicated herein. Except as required by

applicable laws and regulations, the Company assumes no obligation to provide updates of any of the aforesaid

forward-looking statements.

Under no circumstances shall the Group and/or any of the Group Representatives be held liable (for negligence or

otherwise) for any loss or damage howsoever arising from any use of this document or its contents or otherwise

in connection with the document or the aforesaid forward-looking statements.

This document does not constitute an offer to sell or a solicitation to buy or subscribe to Company shares and

neither this entire document or a portion of it may constitute a recommendation to effect any transaction or to

conclude any legal act of any kind whatsoever.

This document may not be reproduced or distributed, in whole or in part, by any person other than the Company.

By viewing and/or accepting a copy of this document, you agree to be bound by the foregoing limitations.
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Group Overview
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Datalogic at a glance 

 Global leader of barcode readers, mobile 

computers, sensors, vision systems and laser 

marking systems with innovative solutions in 

verticals market: Retail, Transportation & 

Logistics, Factory Automation, Healthcare 

Industries 

 Founded in 1972 by Romano Volta in Bologna, 

Italy and listed on the STAR Segment of the Italian 

Stock Exchange since 2001

 A large portfolio of about 1,200 patents

 About 2,600 employees, of which 450 in R&D:

 Direct presence in 30 countries worldwide selling to 

120 countries, with more than 1,000 partners 

worldwide
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2,600 EMPLOYEES

48%

Europe

25%

US

27%

APAC

30

Countries

WORLD PRESENCE

1,200

Patents

2001

IPO

1972

Foundation



Retail

48% Revenues

Datalogic Business Overview
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Factory

Automation

29% Revenues

T&L

15% Revenues

Healthcare

5% Revenues

Figures based on 2015 Revenues; the remaining 3% is represented by other revenues 



Over 40 years of Technological Innovation

7

2012

2015

2001

1988

1997

1972

2002

2011

FOUNDATION Established in Bologna

EXPANSION

Escort Memory Systems Inc.

IDWare Mobile Computing & 

Comm.

LISTING Listed on the STAR segment 

of Italian Stock Exchange

INNOVATION

Set up Business Development 

Division

Acquisition of Multiwave

Photonics SA

Partnership with CAEN RFID Srl

Minec AB

Laservall SpA

Informatics Inc.

PSC Inc.

Datasensor SpA

Evolution Robotics Retail Inc.

Accu-Sort Systems Inc.

PPT Vision Inc.

EXPANSION



EUROPE 41.9%

ITALY 9.4%

NORTH AMERICA 

30.0%

ROW 6.4%

APAC 12.3%
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A Wide Geographical Footprint
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Note: Breakdown by area based on 1H2016 revenues

Direct presence in 30 countries

6 Manufacturing Sites 10 R&D Centers

3 DL LABS



 Unique player world wide with leadership in two markets: 

ADC and IA

 High entry barriers  granted by solid Intellectual Property 

Patents portfolio 

 Cutting edge technology and excellent customer support

Investing in Datalogic
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STRONG 

POSITION

1

PROVEN TRACK 

RECORD
2

VALUATION

&

OPPORTUNITIES

3

 Attractive valuation

 Potential from further  internal reorganization

 Opportunities from expansion in North America and China

 History of profitable growth

 Wise resources management to sustain R&D investments

 Strong cash generation for growth



Stock and Governance
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Market Segment: STAR MTA

Reuters Code: DAL.MI

Bloomberg Code: DAL IM

Outstanding Shares: 58,446,491

Share Par-Value: 0.52 Euro each

SHAREHOLDERS’ STRUCTURE

Ticker: DAL

Price (September 29
th

, 2016): 18.96 Euro

Market Cap (September 29
th

, 2016): 1,108.1 M Euro

Specialist: Intermonte SIM

Auditing Company: EY

DATALOGIC PRICE PERFORMANCE

67.2%

32.8%

Hydra S.p.A. Free Float

70

90

110

130

150

170

190

210

230

02/01/2015 02/07/2015 02/01/2016 02/07/2016

DAL.MI FTSEMIB.MI ITSTAR.MI



Market Outlook
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Market Outlook – ADC & IA
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20% 

25% 

53%

48%

20%

20%7%

7% 

2015 2018e

Self Checkout Mobile Computers

Hand Held Scanners POS Retails Scanners

CAGR + 13.3%

55% 

53% 

24%

25%

11%

12%

10% 

10%

2015 2018e

Sensor & Safety Vision

Laser marking Identification

Source : VDC 2016 (base year 2015) Figures - Market Researches and Management's Best Estimate

CAGR + 5.0%

4.9 

5.7

CAGR + 1.8%

CAGR + 4.3%

CAGR + 4.7%

3.9

CAGR +4.2%

CAGR + 7.4%

CAGR + 8.0%

CAGR + 5.0%

IAADC

(B$)

4.7CAGR + 5.9%

(B$)



Leadership Overview
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Global ADC Market value: 3.9B USD Global IA Market value: 3.9B USD

Zebra 

35.7%

Honeywell

23.3%

Datalogic

10.9%

Other

30.1%

SICK

14.8%

Omron

11.3%

Keyence

10.5%

Cognex

9.4%

Datalogic

4.2%

Other

49.8%

Source VDC 2016 (base year 2015)

2015 ADC Available Market including POS Retail 

Scanners, Handheld Scanners and Mobile Computers 

(Handheld PDA and Fork-Lift Vehicles Mounted Computer) 

segments 

Source: VDC 2016 (base year 2015) for Industrial Stationary 

Scanners 

Other Market Researches and Management's Best Estimate 

for all other Product Categories

2015 IA Available Market including Industrial Barcode

Scanners, Imagers, Photoelectric Sensors, Safety Light

Curtains, Smart Cameras/Vision Sensors, Laser Marking

segments (Postal Material Handling, Dimensioner and

Integrated Solutions not included)



Leadership Overview
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Worldwide Market

EMEA Market

1

3

Source VDC 2016 (base year 2015)

ADC MARKET: 10.9% from 10.4% in 2014

• POS Retail Scanners - 35.6%

• Handheld Scanners - 19.4% 

• Mobile Computers – 4.3% 

IA MARKET: stable at 4.2% 

• Industrial Stationary Scanners 23.5% 

1

ADC MARKET:

• POS Retails Scanners – 55.6%

• Handheld Scanners – 38.1%

1

IA MARKET:

• Industrial Stationary Scanners 25.6% 

1



Market split by Technology
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Datalogic can offer all the technologies available for products identification

2016 (base year 2015)

Data Capture Technology

* includes only Hand Held Scanners, Industrial 

Stationary Scanners and Point of Sale Check Out

6.0%

94.0%

RFID

Optical

30%

17%

53%

Laser Scanner

Linear Imager

2D Imager

Market Value : $4.0 Bn



Business and Strategy
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Datalogic Strategy

• Maintain the positive trend in Europe and double digit growth in North America and China.

• Improvement of Operations Efficiency reducing weight of COGS thanks to reduction of material 

costs and insourcing of core components

• R&D investment up to 9.0% of revenues to keep the innovation leadership in the market

• Continuous optimization of Operating Expenses and reduction of G&A, thus indirect 

procurement costs management

• Maintain Strong performance on Cash

FROM A PRODUCT DRIVEN COMPANY 

TO A CUSTOMER DRIVEN ONE

NEW EMPHASIS ON SOLUTIONS TO SATISFY THE NEEDS 

OF END USERS IN:

RETAIL, T&L, FACTORY AUTOMATION, HEALTHCARE

TO GROW AT A FASTER PACE THAN 

THE MARKET, GETTING MARKET 

SHARES



A Unique Selling Proposition…
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Americas Emea Apac

Retail
Factory

Automation

Transportation

& Logistics
Healthcare
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…with a Wide and Complementary Offer

INDUSTRIAL  AUTOMATION AUTOMATIC DATA CAPTURE

Factory

Automation

T&L

Retail

Healthcare



Datalogic’s unique positioning

Retail Flows and Applications T&L Flows and Applications

Factory Automation Flows and Applications Healthcare Flows and Applications
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Investment in R&D: driver of growth
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* Are considered new products the products announced in the last 24 months

 A large and growing portfolio of 

about 1,200 patents and pending 

patent applications

 About 300 pending patent 

applications in all jurisdictions

 27.4% of revenues comes from new 

products* in Q2 2016 

 12 Research & Development 

Centers

 Around 400 R&D Engineers

 New product development process 

that starts from the Customers’ 

needs – 1
st

milestone of the new 

product development

Portal Scanning

Digital Watermarking

HIMSS

DL-Axist

Joya Touch



Financial Highlights
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1H 2016 Key Factors

FOCUS ON CLIENT

MARKET

ORGANISATION

* new products refer to  products announced in the last 24 months

 Centralization of Procurement

 Rationalisation of footprint: new Hungarian plant 

for IA opened in April

 Critical components insourcing 

 Improved customer penetration in US Retail and 

Europe Factory Automation

 27.4% of revenues in Q2 2016 comes from new 

products* (26.4% in 2015)

 Reaffirmed leadership in Europe and  strong 

growth in US  

 Some impact from economic uncertainties in fast 

growing markets



 Spin Off of the Business Unit Systems in a newco - Solution Net 

Systems Inc., headquartered in Quakertown, Pennsylvania (USA) - in 

which the assets related to the Business Unit Systems will be contributed 

 Solution Net Systems Inc., will be 100% owned by Datalogic Automation 

Inc., the US subsidiary of the Company

 The go live of the transaction is foreseen on October 1
st
, 2016.

 The rational behind this transaction consists in the fact that the business 

model of the said  Business Unit - focused on the supply of integrated 

systems for the postal and retail market - is significantly different from 

the one of the Industrial Automation Division

 In 2015 the BU System reported around €17mln revenues and in the first 

half 2016 around €10 mln

Recent events: Spin off of BU Systems
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1H2016 1H2015 FY2015

Financial Highlights

Revenues

Gross Operating Profit

Gross Operating margin

EBITDA

EBITDA margin

FCF

Net Debt

Net Debt/Ebitda

Net Debt/Equity

€281.8mln

€131.0mln

46.5%

€45.0mln

16.0%

€8.4mln

€27.5mln

0.6x

0.1x

€257.5mln

€121.4mln

47.2%

€34.3mln

13.3%

€8.6mln

€58.4mln

1.7x

0.2x

+9.5%

+7.9%

+31.0%

€535.1mln

€248.6mln

46.5%

€73.7mln

13.8%

€46.1mln

€21.0mln

0.3x

0.1x

∆%



1H 2016 Profit and Loss

€ mln 1H2016 1H2015 Var % FY2015

Revenues 281.8 100.0% 257.5 100.0% 9.5% 535.1 100.0%

COGS (150.8) (53.5%) (136.0) (52.8%) 10.9% (286.5) (53.5%)

Gross Operating Profit 131.0 46.5% 121.4 47.2% 7.9% 248,6 46.5%

Other Revenues 2.0 0.7% 1.2 0.5% 68.6% 3.5 0.7%

R&D (24.3) (8.6%) (23.4) (9.1%) 3.7% (48.2) (9.0%)

Distribution Costs (51.2) (18.2%) (50.1) (19.5%) 2.1% (101.1) (18.9%)

Administrative Expenses (18.5) (6.6%) (19.7) (7.6%) (5.8%) (39.5) (7.4%)

Other operating expenses (0.9) (0.3%) (1.0) (0.4%) (14.5%) (2.0) (0.4%)

Total Operating expenses and 

others
(94.9) (33.7%) (94.3) (36.6%) 0.7% (190.9) (35.7%)

Non recurring costs/rev (0.4) (0.1%) (0.8) (0.3%) (50.7%) (2.6) (0.5%)

Amort. Intang. Assets from 

acquis.
(2.4) (0.9%) (2.9) (1.1%) (15.9%) (5.7) (1.1%)

Operating Profit (EBIT) 35.3 12.5% 24.7 9.6% 43.1% 52.9 9.9%

Financial (costs)/rev. (1.9) (0.7%) (3.2) (1.2%) (40.6%) (4.6) (0.9%)

Results from equity investments (0.4) (0.1%) 0.0 0.0% n.a. 0.2 0.0%

Foreign exchange (costs)/rev. (0.3) (0.1%) 3.4 1.3% n.a. 3.1 0.6%

EBT 32.8 11.6% 25.0 9.7% 31.0% (51.6) 9.6%

Taxes (6.6) (2.3%) (3.6) (1.4%) 84.7% (11.0) 2.1%

Net Income 26.2 9.3% 21.5 8.3% 22.0% 40.5 7.6%

Depreciation (4.4) (1.5%) (3.7) (1.4%) 17.9% (7.8) (1.5%)

Amortization (2.5) (0.9%) (2.3) (0.9%) 7.9% (4.7) (0.9%)

EBITDA 44.9 16.0% 34.3 13.3% 31.0% 73.7 13.8%

Exchange Rate 1.1159 1.1158 1.1095

26



Revenues Trend by Country and Division
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REVENUES BY DIVISIONREVENUES BY GEOGRAPHIC AREA

€mln 1H 2016 1H 2015 Var %

Europe
144.5 133.1 8.6%

North America
84.5 73.6 14.8%

Asia Pacific
34.7 33.9 2.4%

ROW
18.1 16.9 6.7%

Total Revenues
281.8 257.5 9.5%

€mln 1H 2016 1H 2015 Var % 

ADC 194.8 177.4 9.8%

IA 75.7 66.6 13.7%

- IA ex BU Systems 65.8 60.4 8.9%

Informatics 12.8 14.5 (11.8%)

Corporate and Adj. (1.5) (1.0) 50.0%

Total Revenues 281.8 257.5 9.5%

ADC

69%

IA

27%

Informatics

5%

Europe

51%

North 

America

30%

Asia Pacific

12%

ROW

7%



1H2016 Segment Reporting

28

(*) With the purpose to better report the operating sectors economic performances, it was deemed appropriate to highlight the Divisional EBITDA as monitoring KPI.

Gross Operating Margin 1H2016 1H2015

ADC 47.4% 48.6%

Industrial Automation 43.9% 44.5%

- IA ex BU Systems 48.7% 50.1%

Informatics 45.7% 44.8%

Total Group 46.5% 47.2%

EBITDA* Margin 1H2016 1H2015

ADC 24.9% 23.1%

Industrial Automation 5.1% 2.0%

- IA ex BU Systems 7.2% 7.4%

Informatics (2.3%) 0.8%

Total Group 16.0% 13.3%

R&D/Revenues 1H2016 1H2015

ADC 9.8% 8.7%

Industrial Automation 12.4% 12.7%

Informatics 5.9% 3.9%

Total Group 8.6% 9.1%

TWC/Revenues 1H2016 1H2015

ADC 8.8% 10.7%

Industrial Automation 13.4% 12.7%

Informatics 15.6% 9.6%

Total Group 9.9% 10.5%



34.3 

-

(13.0)

24.6 

(0.03) (0.3)

1.4

(3.0)

0.9 45.0 

1H2015 Price Vol.

Sales/Mix

Exch rate 

€ vs $

Oper

 Expenses

INF + System Dir Cogs Other 1H2016

EBITDA*: Actual vs Last Year
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(*) Ordinary Operating Profit before non recurring costs/revenues and depreciation & amortization (EBITDA)

Note:

The Exchange rate variance is the result of the difference between June ‘16 YTD Actual (1.1159) and June ‘15 YTD Actual (1.1158) €/USD

exchange rates.

Vol. sales/Mix 24.1 

Service sales 0.5

Price Erosion: 3.9% on Tot Rev

One shot marketing actions to boost US 

channel penetration: (1.4) 

Of which

Materials (0.7) 

Labour 0.2 

Devaluation (0.5 )

Warr Cost & Prov (1.2)

GOM System :   1.8 

Informatics :     (0.4) 

Positive Items

Negative Items

€ mln

EBITDA

15.9%

EBITDA

13.3%



Consolidated Balance Sheet at 30.06.2016
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TOTAL ASSETS EQUITY AND NFP

€ mln

Total Fixed

Assets

Trade Working

Capital

Other Assets

Other Liability

Net Financial 

Position

Equity
304.3

356.5

27.5

56.1 115.0

34.2



(21.0) 44.7

(19.5)

(4.6)

(7.8)

(14.5) (0.4)

(4.3) (27.5)

Net Debt

Dec 15

Operating

cash Flow Capex

Taxes Dividend

payment

Purchase /

Sale of

shares

Other Net Debt

Jun 16

Negative Cash flow

Positive Cash Flow

Net Debt Analysis: Dec. ‘15 – June ‘16
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EBT 32.8

Depreciation & Amortization 9.3

Changes in provisions 3.6

Changes in other payables (0.9)

Acc. Receivable (7.0) 

Inventory (19.1)

Acc. Payable 6.6

Of which:

Hungarian plant            (0.2)

Moulds (0.9)

Electronics  machineries / Software (0.9)

Development costs capitalization (0.9)

Office refurbishment (FR, UK, China, SpA, Infk) (0.7)

1.6% on 

revenues

LT MIP cash out (4.7)

Reserves changes (0.2)

Other investments 0.6

€ mln

Ch

Trade 

NWC
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IR CONTACTS

IR Manager

Vincenza Colucci

CDR Communication Srl

Tel. +39 335 6909547

E-mail vincenza.colucci@cdr-

communication.it

E-mail ir@datalogic.com

IR Assistant

Daniela Giglioli

Tel. +39 051 3147109

Fax +39 051 3147205

E-mail daniela.giglioli@datalogic.com

Via Candini, 2

40012 Lippo di Calderara di Reno

Bologna – Italy

www.datalogic.com

NEXT EVENTS

DATALOGIC ON LINE

November 11
th

, 2016

9M results

Contact

http://www.datalogic.com/

